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Welcome and thank you for joining us this afternoon for Wild 

Ideas: Using Events and Partnership to Communicate 

Conservation 

My name is Christine Wilson and I am the Director of 

Development for Triangle Land Conservancy .  

I’m joined today by Margaret Sands, Membership and 

Community Outreach Coordinator for TLC and Lynne Dardenell, 

Communications & Outreach Manager for Piedmont Land 

Conservancy 

A couple of quick HOUSEKEEPING items before we get started:  

Activities & Worksheet: 

Throughout this session we will have brief activities to help you 

think about ways you can take what you’re learning today back 

to your land trust.  

On your tables there are worksheets that you can use during 

these exercises.  

The Ask It Basket:  

You’ll also see index cards on your table or at your seat. We 

love questions - but have a lot to cover today so we ask that 

you write your questions on these cards and place them in the 

baskets located nearby. I will collect them toward the end of 



the session when we will answer a few of them. Later we will 

upload answers to all questions to the LTA Learning Center.  

Learning Center: 

Speaking of the Learning Center our slide and additional event 

planning tools have been uploaded for you to access after the 

session.  

Most Important – Expo: 

Toward the end of our session, we have invited 9 land trusts to 

participate in an expo. They will be positioned around the 

room. Stick around to learn about the events these fine 

organizations host in their communities. We’ll have about 20-

30 minutes to mill about.  

 

 

CLICK 
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Triangle Land Conservancy  

CLICK 

and Piedmont Land Conservancy  

CLICK 

are accredited land trusts working in central North Carolina.  

 

We  are 2 of 23 land trusts that operate across the state who 

have protected nearly 4 thousand 3 hundred acres (430,000) 

acres in over 2 thousand 7 hundred places (2,700) places.  

TLC was founded in 1983 and PLC in 1990.  

 

CLICK 
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Why Events?  

Land Trust events come in all shapes and sizes from special 

hikes on conserved properties to large annual galas and 

everything in between. 

Some may ask, why should we waste time on events? What 

purpose do they serve? 

We’ve probably all shared these sentiments at one time or 

another. 

Events can take a tremendous amount of time to plan and 

implement and sometimes we’re left scratching our heads as to 

whether all that effort was worth it.  

CLICK 

We’ll be the first to admit that there is a lot of minutia in 

planning events but here are some reasons why we think you 

should try.  

For TLC it goes back to our STRATEGIC PLAN. Many of our goals 

can only be achieved through face to face interactions. 

And we strive to find every opportunity possibly to 

communicate the PUBLIC BENEFITS of land conservation to our 

community. 



We know that if we’re going to conserve land for tomorrow we 

need our audience to look less like our past and more like the 

present and future. 

Events can raise much needed funds to fulfill our missions. 

Through sponsorships that allow for funder recognition to 

ticket sales to membership recruitment and retention- events 

are viable and dynamic mechanisms for us to communicate 

conservation and influence business and individual 

philanthropy. 

And events bring people together, they raise awareness in a 

fun, social setting and encourage giving as well as create 

“ambassadors” for our cause. 

CLICK 

PLC looks to events to raise brand visibility & awareness 

through marketing & PR for the event and thus, the 

organization in general 

Events involve important community partners  

And bring a large group of people together under one roof to 

serve as a captive audience for learning about PLC  

They bring new individuals (the general public) into the fold - 

possibly new members but at the very least, get them into the 

communications cycle CLICK 
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Together, the land trust community is committed to excellence 

in our work through our standards and practices. These 

principles help guide our community conservation efforts. We 

have found events to be a successful way for us to do 

important community engagement work.  

Fostering a welcoming culture that respects diversity; 

expanding our audience; developing a better understanding of 

our communities; building relationships with community 

leaders and stakeholders has been easier for us to accomplish 

through engaging, face-to-face events.  

Throughout our session you will see how we strive to achieve 

these standards by the way we’ve crafted our events.  

 

CLICK 
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Let’s get to know one another. You can refer to your worksheet 

if you want. 

At your table or in small groups –  

1. Introduce yourself and your organization 

2. Share ONE event that you host or have hosted 

3. You’ll have 5 minutes 

SLIDE 9 

Let’s gather back together and take a deeper dive into events. 

For the next 10 minutes we will introduce two events that bring 

the benefits of land conservation to life and have successfully 

broadened our reach.  

Lynne and Margaret will share key aspects of their events 

presented in a quick fire format that we use for an event called 

Wild Ideas.  

Each has just 5 minutes and 15 slides that automatically 

advance every 20 seconds.  

This fast but digestible format is designed to hold attention and 

quickly disseminate important information.  

Are you ready, Margaret?......GO! 
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CLICK - $ 

As you’ve seen events come with costs,  

CLICK, CLICK CLICK 

even when they are done on the cheap or with in-kind 

donations they still require an investment of time.  

CLICK  

 

CLICK 

Sponsors can help to make events viable, cover the costs, and 

can help them to be profitable if that is the goal.  

And planning an event whose main function is education and 

communication can open up new funding options that are not 

available for traditional fundraisers. 

CLICK 
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Grants CLICK 

REWORK 

Many if not all corporations have established social 

responsibility and environmental sustainability focus areas and 

most allocate funding to support community organizations 

whose programs, services, and mission align with these areas.  

We have found these grant funded opportunities to be a great 

way to cover some of the staff time required for event planning 

and event expenses while giving recognition to funders who 

want the community to know what kind of work they are 

supporting.  

These are some of the grants that support TLC events.  

Duke Energy Foundation supports local programs that help 

protect and restore natural resources as well as offer 

environmental education programs (Wild Ideas, hikes, 

volunteer programs). 

Wells Fargo looks for programs that promote environmental 

education and opportunities to leverage volunteers to deliver 

long-term, measurable results — fostering the next generation 

of sustainable leaders. 



In our area - Triangle Community Foundation funds Awareness 

grants that assist organizations in expanding conservation 

awareness and support through community organizing, 

education, and advocacy.   

Several of them ask in their applications how we plan to 

recognize their contribution, since Wild Ideas covers nearly 

every area of our work we can offer sponsorship as a side item 

to any project.  

CLICK 

Theming your event around your conservation message can 

also lead you to sponsors who share your mission.  

1% for the planet and BCorps organizations all have 

philanthropic goals that coincide with our work and make an 

ask a win win for both of us. 

 

CLICK 
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In-kind partnerships are a way to accommodate the needs and 

resources of the donor into your ask. While often providing 

much needed help in promotion, food, or catering. 

CLICK 

We have a slate of benefits that we can offer through Wild 

Ideas but we prefer to meet with a possible prospect first and 

find out what they seek in a sponsorship, Subaru for instance 

wanted to be able to display a car at events and Blue Cross Blue 

Shield has a local food focus for the year.  

Piedmont Land Conservancy builds year round partnerships 

with funders like VF who sponsor Land Jam and join PLC for 

work days throughout the year to build  their corporate culture.  
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PLC’s Land Jam is 100% sponsorship funded  

A title sponsor along with other levels. Some sponsors are 

constants, others come and go. 

Both Land Jam and Wild Ideas have sponsor benefit worksheets 

that have been uploaded to the learning center 

CLICK 
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PLC recognizes sponsors with a huge banner displayed in the 

lobby as well as used for pre-event promotion through social 

media, e-mail, website and print promotion. 

CLICK 

SLIDE 70 

TLC recognizes sponsors on pre-event posters, graphics, social 

media and blog posts as well as at on event posters. 

Hopefully you can see the many ways you can approach 

sponsors and how important they are to making events 

successful.  

CLICK 
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Please gather your questions in the baskets and I’ll be around 

to pick them up.  

 

 

 

 


